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Responses

e Total: 900

e Students: 335

 Academic: 202

* Research: 86

* Professional Services: 259
 Governors: 10

e Other: 8 m Students

B Research ® Professional Services

B Academic

B Governors B Other
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Do you welcome a
values-led approach?

* Yes, It makes it easier to understand our priorities: 407
* Yes, | find it easier to contribute ideas this way: 152

* Yes, but for another reason: 32

* NO, It makes It harder to understand our priorities: 128
* No, | find it harder to contribute ideas this way: 22

* No, but for another reason: 46

* Don’t know / Not sure: 113

HYes HNo H Don't know
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Progress on last strategic plan
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How strongly do you feel our current values
should shape our next strategic plan?

Strong 5

4 3.95- e 3.97 406
Support 3

2
Weak 1

Respect Openness Sustainability Excellence
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Desire to add an additional value

None R
Simplicity m——
Agility
Fun
Creativity
Belonging
Boldness

Integrity
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Desire to add an additional value

None
Simplicity m—
‘I —— 38% of Students
Aglllty chose ‘Creativity /
Fun I Innovation’
Creativity NI 46% ot Students
=9 Y chose ‘Belonging /
Belonging 1 Community’
Boldness " — 50% of Governors
_ chose ‘Integrity /
Integrity I Accountability’
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Conclusion

« Strong endorsement of values-led approach

* Recognition of progress across all values — most notably, Sustainabllity

* Endorsement of current four values

* Other emerging values: Belonging/Community, Integrity/Accountability,
Creativity/Innovation

* We will carry out further analysis of free text responses
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